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Executive Summary 

Mainstream Media (TV, Radio & Print) Report
Period: 1st to 31st October 2019



Background Information 

❑This report provides a summary of conversations

monitored on mainstream media (Radio stations, 

newspapers and TV channels) to establish the 

direction and tonality that issues around cohesion 

are taking in Kenya. 

❑This report covers the period 1st to 31st October 

2019.
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Traditional Media Analyzed 

“Building Bridges Initiative” , “Handshake”, “Kieleweke”, “Tangatanga”, “2022”, “Ethnicity”, 

“Ukabila”, “Tribalism”, “Corruption”, “Ufisadi”, “Uhuru Kenyatta”, “Raila Odinga”, “William 

Ruto”, “Referendum”, “The Big Four Agenda”, “Universal Health Coverage”, “Affordable 

Housing”, “Manufacturing”, “Food Security”, “Unemployment”, “Youth Unemployment”, 

“Jobs”, “Elections” “Uchaguzi”, “Devolution”, “Ugatuzi”

Media reviewed

❑ TV channels: NTV, KTN News, K24, Citizen TV, KTN News, Kameme TV and KBC
❑ Radio stations: Citizen FM, KBC English Service, Classic 105 FM, Hot 96 FM, Hope FM, 

Ramogi FM, Inooro FM, Mulembe FM, Muuga FM, Kass FM, Egesa FM, Musyi FM, and 
Capital FM 

❑ Newspapers: Daily Nation, The Standard, People Daily, The Star and The East African

Key words in analysis
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Analysis Structure

The analysis has been done as follows;

❑Thematic analysis: number of stories under 

each theme

❑Tonality: whether the article is positive of 

negative 

❑Channel: number of articles per channel
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Summary Findings: Personalities 
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Personality Mentions Positive Neutral Negative

Uhuru Kenyatta 447 55.0% 30.0% 15.0%

William Ruto 182 37.4% 47.8% 14.8%

Raila Odinga 158 21.7% 57.3% 21.0%

446
# of stories

182
# of stories

158
# of stories



Summary: Key Words 
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Keyword Mentions Positive Neutral Negative

Building Bridges 269 25.7% 57.6% 16.7%

Referendum 116 19.8% 41.4% 38.8%

2022 39 23.1% 71.8% 5.13%

Tangatanga 4 0.0% 50.0% 50.0%

Kieleweke 0 _ _ _

Elections 305 22.4% 54.8% 22.8%

Devolution 6 66.7% 33.3% 0.0%

Corruption 245 60.0% 17.1% 22.4%

Youth Unemployment 30 50.0% 13.3% 36.7%

Jobs 29 34.5% 3.45% 62.1%

Tribalism/Ethnicity 49 18.8% 0.0% 81.3%

Food Security 30 40.0% 13.3% 46.7%

Big Four Agenda 37 81.1% 16.2% 2.70%

Affordable Housing 13 69.2% 23.1% 7.69%

Manufacturing 8 62.5% 37.5% 0.0%

Universal Health coverage 13 100% 0.0% 0.0%



Summary: Traditional and Social Media Sentiment Ratios 

Traditional Media Social Media

Kew Word/Personality Positive Neutral Negative Kew Word/Personality Positive Neutral Negative

Uhuru Kenyatta 55.0% 30.0% 15.0% Uhuru Kenyatta 56.2% 43.8%

William Ruto 37.4% 47.8% 14.8% William Ruto 46.8% 53.2%

Raila Odinga 21.7% 57.3% 21.0% Raila Odinga 45.9% 54.1%

Building Bridges/Handshake 25.7% 57.6% 16.7% Building Bridges 46.1% 53.9%

Referendum 19.8% 41.4% 38.8% Referendum 42.1% 57.9%

2022 23.1% 71.8% 5.13% 2022 31.3% 68.7%

Tangatanga 0.0% 50.0% 50.0% Tangatanga 48.9% 51.1%

Kieleweke _ _ _ Kieleweke 43.7% 56.3%

Elections 22.4% 54.8% 22.8% Elections 39.5% 60.5%

Devolution 66.7% 33.3% 0.0% Devolution 54.9% 45.1%

Corruption 60.0% 17.1% 22.4% Corruption 30.1% 69.9%

Youth Unemployment 50.0% 13.3% 36.7% Youth Unemployment 8.3% 91.7%

Unemployment _ _ _ Unemployment 7.3% 92.7%

Jobs 34.5% 3.45% 62.1% Jobs 63.7% 36.3%

Ethnicity/Tribalism 18.8% 0.0% 81.3% Ethnicity 44.3% 55.7%

Food Security 40.0% 13.3% 46.7% Food Security 73.4% 26.6%

Big Four Agenda 81.1% 16.2% 2.70% Big Four Agenda 87.6% 12.4%

Affordable Housing 69.2% 23.1% 7.69% Affordable Housing 82.0% 18.0%

Manufacturing 62.5% 37.5% 0.0% Manufacturing 80.0% 20.0%

Universal Health Coverage 100% 0.0% 0.0% Universal Health Coverage 81.6% 18.4%



Executive Summary 

Social Media & Websites Report
1st to 30th October 2019



❑This report provides a summary of conversations

monitored on Social Media (Facebook and Twitter) 

and websites to establish the direction and tonality that 

issues around cohesion are taking in Kenya. 

❑This report covers the period 1st to 31st October 2019

Background Information 
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“Building Bridges Initiative” , “Handshake”, “Kieleweke”, “Tangatanga”, “2022”, “Ethnicity”, 

“Ukabila”, “Tribalism”, “Corruption”, “Ufisadi”, “Uhuru Kenyatta”, “Raila Odinga”, “William 

Ruto”, “Referendum”, “The Big Four Agenda”, “Universal Health Coverage”, “Affordable 

Housing”, “Manufacturing”, “Food Security”, “Unemployment”, “Youth Unemployment”, 

“Jobs”, “Elections” “Uchaguzi”, “Devolution”, “Ugatuzi”

Social Media Sites Analyzed 

Social media sites 

reviewed

❑ Facebook, Twitter, Instagram, YouTube, Websites and 

comments on all sites

Key words in analysis
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The analysis has been done as follows;

❑Thematic analysis – number of stories under

each theme

❑Tonality – whether the article is positive of

negative

❑Channel – number of articles per channel

❑Influencers - Individuals or organizations are

driving them.

Analysis Structure
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Terminologies in the Report

❑ Reach - The aggregated number of users who saw 

the content

❑ Impressions/Impact - The number of times the 

content was shared

❑ Interactions/Engagement  - The number of clicks to 

engage with the content through a retweet or like

❑ Mentions - The number of posts with the keyword
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Summary: Personalities and Key Thematic Areas 

Keyword Mentions Impressions Positive Negative

Uhuru Kenyatta 10,915 78.039,544 56.2% 43.8%

William Ruto 5,319 22,851,712 46.8% 53.2%

Raila Odinga 5,311 27,826,018 45.9% 54.1%

Building Bridges Initiative 1,205 9,594,604 46.1% 53.9%

Handshake 1,817 16,850,971 48.3% 51.7%

Referendum 449 3,630,783 42.1% 57.9%

2022 522 1,480,560 31.3% 68.7%

Tangatanga 2,970 1,576,056 48.9% 51.1%

Kieleweke 2,364 2,445,417 43.7% 56.3%

Elections 2,422 16,189,794 39.5% 60.5%

Devolution 716 2,199,706 54.9% 45.1%
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Summary: Other Key Words 

Keyword Mentions Impressions Positive Negative

Corruption 4,422 16,136,657 30.1% 69.9%

Youth Unemployment 350 1,192,145 8.3% 91.7%

Unemployment 1,653 5,382,027 7.3% 92.7%

Jobs 6,893 19,633,267 63.7% 36.3%

Ethnicity/ Tribalism 824 3,079,338 44.3% 55.7%

Food Security 855 2,003,875 73.4% 26.6%

Big four agenda 1,079 2,862,982 87.6% 12.4%

Affordable housing 212 518,499 82.0% 18.0%

Manufacturing 1,174 2,884,671 80.0% 20.0%

Universal Health 

Coverage

265 1,174,268 81.6% 18.4%
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Summary: Traditional vs Social Media Sentiment Ratios 

Traditional Media Social Media

Kew Word/Personality Positive Neutral Negative Kew Word/Personality Positive Neutral Negative

Uhuru Kenyatta 55.0% 30.0% 15.0% Uhuru Kenyatta 56.2% 43.8%

William Ruto 37.4% 47.8% 14.8% William Ruto 46.8% 53.2%

Raila Odinga 21.7% 57.3% 21.0% Raila Odinga 45.9% 54.1%

Building Bridges/Handshake 25.7% 57.6% 16.7% Building Bridges 46.1% 53.9%

Referendum 19.8% 41.4% 38.8% Referendum 42.1% 57.9%

2022 23.1% 71.8% 5.13% 2022 31.3% 68.7%

Tangatanga 0.0% 50.0% 50.0% Tangatanga 48.9% 51.1%

Kieleweke _ _ _ Kieleweke 43.7% 56.3%

Elections 22.4% 54.8% 22.8% Elections 39.5% 60.5%

Devolution 66.7% 33.3% 0.0% Devolution 54.9% 45.1%

Corruption 60.0% 17.1% 22.4% Corruption 30.1% 69.9%

Youth Unemployment 50.0% 13.3% 36.7% Youth Unemployment 8.3% 91.7%

Unemployment _ _ _ Unemployment 7.3% 92.7%

Jobs 34.5% 3.45% 62.1% Jobs 63.7% 36.3%

Ethnicity/Tribalism 18.8% 0.0% 81.3% Ethnicity 44.3% 55.7%

Food Security 40.0% 13.3% 46.7% Food Security 73.4% 26.6%

Big Four Agenda 81.1% 16.2% 2.70% Big Four Agenda 87.6% 12.4%

Affordable Housing 69.2% 23.1% 7.69% Affordable Housing 82.0% 18.0%

Manufacturing 62.5% 37.5% 0.0% Manufacturing 80.0% 20.0%

Universal Health Coverage 100% 0.0% 0.0% Universal Health Coverage 81.6% 18.4%



Annexes: Traditional Media



Personality Analysis



Sub-theme Analysis: Uhuru Kenyatta 

20

❑ Most of the stories about Uhuru Kenyatta were surrounding Building Bridges 

Initiative, SGR, and Mashujaa day holidays.
447
# of stories



Key Personalities Coverage: Uhuru Kenyatta

Media Share
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Tonality

❑ Most of the coverage for Uhuru Kenyatta was positive

❑ Majority of the stories were from radio stations



Sub-theme Analysis: William Ruto
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❑ Most of the stories about William Ruto were surrounding Building Bridges 

Initiative.

182
# of stories



Key Personalities Coverage: William Ruto

Media Share
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Tonality

❑ Majority of the stories for William Ruto were neutral

❑ Most of the stories were from Radio stations



Sub-theme Analysis: Raila Odinga
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❑ Most of the stories about Raila Odinga were surrounding Building 

Bridges report and Kibra by-elections
158
# of stories



Key Personalities Coverage: Raila Odinga

Media Share
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Tonality

❑ Most of the coverage on Raila Odinga was neutral.

❑ Majority of the coverage was from radio stations



Thematic Analysis



Building Bridges/Handshake

Media Share

27

Tonality

❑ Most of the coverage on building bridges was neutral.

❑ Majority of the stories were from radio stations269
# of stories



28

Key Personalities Covered: Building Bridges/Handshake

❑ Kenyans to wait longer for BBI report handover

❑ BBI REPORT: ODM legislators urge for patience ahead of the release of BBI 

❑ Section of Garissa leaders vow to support the report

❑ Viongozi wasema wanataka nafasi ya mwakilishi wa kike katika BBI

❑ Ruto says Kenya says the country doesn't need a referendum

❑ More than 10 Jubilee vows to rally Kenyans to reject the out come of the BB

❑ Ruto Urged to support handshake pact

❑ Raila Odinga terms debate on final report on BBI premature

❑ BBI REPORT: ODM legistlators urge for patience ahead of the release of BBI report

❑ ODM leaders urge Mt. Kenya MPs to support the report

❑ Ruto allied supporters express discontent with the BBI report before it's formal 

opening

❑ Kamanda warns politicians against inciting kenyans to reject BBI report

❑ Kenyans to wait longer for handover of BBI proposals

❑ Publish BBI report to reduce speculations - Governor Kimemia

❑ Dr. Alutalala: BBI is a tragic waste of our good lord's time, we don't need it | The Big 

Story

❑ BBI: Magavana kutoka mlima Kenya wazungumzia ripoti ya BBI

❑ Governor Waiguru slams Mt Kenya MPs opposing the BBI

❑ Governors from Central ask Uhuru and Raila Odinga to shed more light on BBI

❑ Political battle lines up ahead of building Bridges Initiative report



Referendum

Media Share
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Tonality

❑ Most of the coverage on referendum was neutral.

❑ Radio stations had the most number of stories
116
# of stories
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Key Personalities Covered: Referendum

❑ Aukot: Punguza Mizigo is a movement, not an event | NEWSNIGHT |

❑ The Punguza Mizigo referendum Bill has collapsed after 24 county assemblies rejected 

it, dealing a blow to Third Way Alliance leader Ekuru

❑ Mombasa MCAs reject Punguza Mizigo Bill

❑ More counties reject Punguza Mizigo bill

❑ Narok MCAS Rejects Punguza Mizigo

❑ Former AG Muigai wants some commissions abolished

❑ Punguza mizigo Kilifi

❑ Punguza Mizigo Bill downed in Machakos

❑ Bomet County Assembly shoot down Punguza Mizigo Bill

❑ County Assembly of Turkana voted unanimously to endorse the Punguza Mizigo bill 

❑ MP Eseli claims underhand dealings in deciding system of govt

❑ Ekuru accepts defeat of his Punguza Mizigo referendum push

❑ Wabunge wataka mfumo wa uongozi ubadilishwe

❑ Duale backs referendum to run alongside 2022 general election

❑ Murkomen: I want to stick to the point that there will be no referendum | NEWSNIGHT 

❑ Aden Duale explains his stand on BBI and parliamentary system of governance

❑ Deadline for County Assemblies to debate 'Punguza Mizigo' debate bill lapses

❑ Thirdway Alliance led Punguza Mizigo bill rejected in Trans Nzoia, Meru

❑ Mombasa MCAs reject Punguza Mizigo Bill

❑ Punguza Mizigo Bill stands declined as 13 more Counties vote to reject it

❑ Turkana county approves Punguza Mizigo Bill



2022

Media Share
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Tonality

❑ The coverage on 2022 was predominantly neutral.

❑ Radio stations had the most coverage for 2022.39
# of stories
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Key Personalities Covered: 2022

❑ Raila is among top 10 rich Kenyans, DP Ruto is not one of them - Boni Khalwale

❑ Inua mama Murang’a

❑ Inside Politics: Musalia Mudavadi woos Kenyans in the diaspora

❑ PNU revamps ahead of 2022 general election

❑ Deputy President William Ruto argues the political leaders to do good as they 

will reap from the good deeds in the future

❑ Women politicians in the country are arguing their fellow women to stand with 

them in the general election of 2022

❑ Mudavadi insists that he must be on the 2022 presidential elections

❑ Mudavadi says he will be in the ballot in 2022

❑ DP Ruto says there will be no automatic candidate in the Jubilee party come 

2022

❑ Tangatanga, Kieleweke politics hurting Mt Kenya unity, clergy says

❑ The Chairman of Lake Basin Development Authority Odoyo Owidi said that all 

contestants in 2022 gubernatorial race should be given equal opportunities 

❑ Some of the youth leaders in Migori County has initiated campaigns to train 

youths to go for leadership in 2022 elections 

❑ We are creating votes for Sonko presidency - Prof. Manyora

❑ We are creating a Trump and Sonko presidency in Kenya - Prof. 

❑ Mombasa politicians drum up support for Governor Joho's quest for presidency 

in 2022

❑ President Uhuru says he has no desire to continue ruling as president after his 

term end in 2022

❑ Ruto will be Kenya's 5th president - Bahati MP Kimani Ngunjiri



Tangatanga

Media Share
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Tonality

❑ The stories on Tangatanga were neutral and positive

❑ The stories were from TV stations
4

# of stories
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Key Personalities Covered: Tangatanga

❑ Wabunge wamkosoa mkurenzi wa mashtaka ya umma kwa kulenga

wanaounga mkono mrengo wa tangatanga

❑ 'It is selective justice': Women MPs say Aisha Jumwa's arrest is political

❑ Wabunge wafika mahakamani kumuunga mokono Aisha Jumwa

❑ DP Ruto renews his rivalry with Raila in Mumias



Elections

Media Share
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Tonality

❑ Majority of the stories on elections were neutral 

❑ Most coverage on elections was from radio stations
305
# of stories
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Key Personalities Covered: Elections

❑ IEBC yazungumzia maandalizi katika uchaguzi mdogo wa Kibra

❑ The Kikuyu Factor in Kibra by-elections

❑ IEBC said that they are ready for the Kibra By election on the 7th November

❑ IEB creates 3 polling stations as Kibra by - election nears

❑ Mbadi accuses DP Ruto of misusing State resources for Kibra campaign

❑ 6 polling stations in Kibra by-election have been moved due to KSCE exams

❑ IEBC summons ODM, Jubilee, ANC and FORD-K over Kibra campaign chaos

❑ MP Kamanda asks Kikuyu community to vote for Imran

❑ There are 118,658 registered voters in Kibra constituency, Nairobi

❑ We'll dump Nasa after Kibra poll, says Sifuna

❑ IEBC creates 3 polling stations as Kibra by - election nears

❑ Uchaguzi Mdogo Kibra: Maandalizi yaendelea uku uchaguzi wa Kibwa ukiwadia

❑ Uchaguzi Mdogo Kibra: IEBC inazungumzia maadalizi

❑ Iebc finishing up on kibra election preparations

❑ Kibra By-election: IEBC makes final touches, avails material required

❑ IEBC will rely on the hard copy for result and not electronic transmission in the Kibra by-

election

❑ IEBC says Kibra voters register will be pinned in all polling station by tomorrow

❑ Kibra by election enters home stretch where Jubilee candidates supports ODM 

candidate

❑ IEBC summons ODM, Jubilee, ANC and FORD-K over Kibra campaign chaos

❑ Mariga still campaigning for Kibras seat



Devolution

Media Share
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Tonality

❑ Majority of the stories on devolution were positive

❑ Most coverage on devolution was from TV stations
6

# of stories
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Key Personalities Covered: Devolution

❑ Former Councilors' demands

❑ Nurses want devolved health sector reverted back to the national government

❑ Kongamano kuhusu maswala ya ugatuzi yaanza jijini Nairobi

❑ Senate speaker opens devolution conference in Nairobi that seek to chart the 

state of devolution

❑ Leaders push for an audit to determine the effectiveness of devolution



Sub-theme Analysis: Corruption
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❑ Most of the stories on corruption were surrounding graft war efforts.245
# of stories



Corruption

Media Share
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Tonality

❑ Majority of the stories on corruption were positive.

❑ Most of the coverage was from radio stations
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Key Personalities Covered: Corruption

❑ Ex-Mp Elizabeth Ongoro arraigned in court today in Nairobi

❑ Several governors in EACC's radar over graft

❑ EACC and DCI have launched leadership and integrity conference in Naivasha 

focusing in fight against graft

❑ IMF director for Africa department commends President Uhuru Kenyatta for spear 

heading war on corruption

❑ Elizabeth Ongoro fails to appear before court in graft 

❑ Elizabeth Ongoro aliyekuwa mbunge wa Kasarani, afikishwa

❑ Kesi ya ufisadi yaskizwa mahakamani

❑ Former Kasarani MP Elizabeth Ongoro and others have been charged over CDF fund 

embezzlement

❑ Scales of Justice : EACC summons former kasarani MP Elizabeth 

❑ Danish embassy fingers 27 counties over suspected plunder

❑ IMF hails Kenya's effort in fighting graft

❑ Court orders ex-MP Ongoro to appear before EACC on Friday regarding the 

disappearance of sh. 48 million

❑ Laikipia Woman Rep Catherine Waruguru gives her take on corruption

❑ Elizabeth Ongoro ajisalimisha katika makao makuu ya tume ya kupambana na ufisadi

❑ Speaker Muturi defends MPs against allegations of corruption

❑ Misappropriation of public funds linked to the Likoni ferry accident

❑ Former MP Elizabeth Ongoro says graft charges is a political witch-hunt



Youth Unemployment

Media Share
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Tonality

❑ Majority of the stories on unemployment were positive.

❑ Radio stations had the most coverage of unemployment.30
# of stories
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Key Personalities Covered: Youth Unemployment

❑ Ukosefu wa ajira unachangia ukosefu wa usalama

❑ Msomi kijana ajichumia riziki kwa kufuga mbwa Eldoret

❑ Youth key in solving Kenya’s unemployment challenge

❑ Kenyans worried over companies laying off some employees

❑ Kenyans cry out over massive job losses

❑ Youth in Tigania encouraged to embrass blue collar jobs, self employment and 

use of technical skills as a way to empower themselves and generate an 

income

❑ Youth from Kitui are asking their governor to pay them their dues from last 

month

❑ Tijara ya waajiri nchini Kenya || NTV Sasa

❑ Digital Innovation Hubs Open their Doors For Youth in Rongo.

❑ Police disperse hundreds of youths demonstrating in the CBD

❑ Hundreds of youth turned away from prisons recruitment

❑ Youth protest over the unemployment in the country and retrenchment from 

private companies

❑ Government initiates measures to address unemployment

❑ Perspective: Dr.Kiprop Mishra on youth unemployment

❑ NEWS REVIEW | Tackling youth unemployment in Kenya ( Part 1)

❑ KCB Foundation, GIZ equips 582 youth in Sh 20 million job creation drive

❑ Residents of Nanyuki Laikipia county protest against the sacking of their 

children from fairmount hotel

❑ Senators launch probe into rampant mass layoffs



Jobs

Media Share
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Tonality

❑ The tonality for these stories was predominantly negative

❑ The stories were from TV.29
# of stories
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Key Personalities Covered: Jobs

❑ Kaunti ya Nyeri kuwapa mafunzo vijana 200 kabla kuwaajiriwa

❑ | DAY BREAK | The Future of Employment

❑ Tough times as Companies sack staffs

❑ The Way It Is: Kenyans in agony with over 2,000 job losses since July 2019

❑ Suala Nyeti: Ukosefu wa ajira baada ya kapuni nyingi kufungwa

❑ Oracle to hire 2,000 employees worldwide

❑ From banks to farms, economy bleeding jobs | PRESS REVIEW

❑ No jobs for the youths | The Big Story

❑ IHRM: The issue of job loss and unemployment in the country might lead to 

crime and suicidal cases

❑ Sakaja opposes Wambui's appointment as her appointment ruffle feathers with 

Kenyans|

❑ Ruto assures the youth of employment while addressing graduands at Gusii

National Polytechnic

❑ Bomachoge Chache MP Alpha Miruka calls for employment of the youth

❑ Its has been reported that the technical students do not get opportunities in 

different companies

❑ JOB LOSSES: Finlays set to fire 1,000 employees in December

❑ Wenyeji wa Konza wakufa matumaini kuhusu mradi uliozinduliwa na Rais Kibaki

❑ Francis Atwoli threatens to sue Finlay after announcing layoff of over 1000 

employees

❑ Atwoli azungumzia hali ya wafanyikazi watakaopoteza ajira Finlay



Tribalism/Ethnicity

Media Share

46

Tonality

❑ The tonality for these stories was predominantly negative

❑ TV stations had the most coverage for this theme.49
# of stories
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Key Personalities Covered: Tribalism/Ethnicity

❑ Serikali yabuni mikakati ya kudumisha usalama Transmara

❑ 8 people killed in interclan fighting in Banisa,Mandera

❑ 10 killed as fresh inter-clan fighting erupts in Mandera

❑ Four more people killed in retaliatory attacks in Mandera

❑ Government moves fast to contain Mandera inter-ethnic tension

❑ Leaders call for calm amid Mandera inter-ethnic tension

❑ Residents of Baragoi are calling for the government to restore peace in the 

region

❑ Five arrested over Banisa killings as Government calls for calm

❑ 14 people die in Mandera following clashes

❑ Tension is high at Lomelok, Baragoi

❑ Hundreds left homeless as homes destroyed in Chepturo, Nandi

❑ Elders from Meru and Samburu Counties broke up the long terror between 

the communities

❑ usalia Mudavadi wants the government to hasten the process of stopping 

the clashes in Chemsumei, Nandi

❑ Luha leaders want DP Ruto to intervene in the ongoing clashes in Chepturo, 

Nandi

❑ Visa vya mashambulio vyakithiri Ol-Moran , Laikipia



Food Security

Media Share

48

Tonality

❑ The tonality for these stories was predominantly positive

❑ Radio stations had the most coverage for this theme.30
# of stories
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Key Personalities Covered: Food Security

❑ Drought Watch: Several counties including Garissa on the spot

❑ EU to spend over Sh 15 million to mitigate drought in Makueni

❑ Residents of Kibiro Isiolo county ask for food aid from the county government and 

seeds for planting

❑ Nchuri Ncheke ask Meru and Tharaka Nithi county to join forces with the national 

govt to provide food aid to all the areas affected by the drought and famine

❑ Chile’s drought killing thousands of farm animals

❑ Over 10,000 families in Isiolo county have been forced to shift to another area due to 

drought

❑ Agricultural productivity to strengthen food security

❑ 33 percent of pesticides registered in Kenya threaten food security-report

❑ Farmers in Nyamira advised to plant short term crops to be food secure

❑ Isiolo North MP ask government to in place of food aid give cash transfer in the region

❑ 33 percent of pesticides registered in Kenya threaten food security-report

❑ World Bank partners with Counties to mitigate floods and drought

❑ Farmers advised to embrace technological advancement to boost food security

❑ The food security status in Kenya has worsened over the years

❑ Farmers expected to have huge post harvest losses due to heavy rains

❑ National govt through the ministry of agriculture to champion the farming of drought 

resistant crops as way to revive agriculture in the region

❑ Meru to have enough food in three years – Kiraitu

❑ Turkanas Loima residents now food secure after help from UN agencies

❑ Kenyan farmers ride on real–time insurance to ease of pain of drought



Sub-theme Analysis: Big Four Agenda

50

Most of the coverage on big four agenda was concerning affordable 

housing.

37
# of stories



Big Four Agenda

Media Share

51

Tonality

❑ The tonality for the big four agenda was predominantly positive.

❑ Radio stations had the biggest share of stories.
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Key Personalities Covered: Big Four Agenda

❑ Kilifi CDICC urges business class in the area to invest in housing at Weru

❑ Kenyans urged to take advantage of incentives to own homes

❑ UN-Habitat Day in Mombasa focusing on adequate housing

❑ New health training programs rolled out

❑ Kisumu will hire an additional 100 nurses in a drive expected to bolster the 

piloting of the Universal Health Coverage (UHC) in the county.

❑ About 2000 Murangá residence from poor background to benefit from 

affordable house unit

❑ Developers urged to invest in low income houses

❑ Board allocates Sh 326 million to expand KMTC

❑ County to construct 2,000 affordable houses for rural poor

❑ Govt called upon to invest in community health workers to achieve UHC

❑ Nurses termed as key players on implementation of universal health care

❑ State to train 20,000 community health volunteers by next year

❑ DP Ruto says that the frame work of the big 4 agenda forms the framework that 

will tackle unemployment in the youth by equipping them with the necessary 

skills to drive the agenda

❑ Kenya unveils locally assembled laptops

❑ County government challenged to setup affordable housing

❑ Government is in the process to introduce another health financing scheme to 

carter for unemployed population in the country

❑ Environmental tribunal blocks Ksh 2.4B housing project

❑ Rais Uhuru Kenyatta awataka Wakenya kununua bidhaa za humu nchini.



Affordable Housing

Media Share
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Tonality

❑ The tonality surrounding affordable housing was predominantly positive.

❑ TV stations had the most coverage for this theme.
13

# of stories
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Key Personalities Covered: Affordable Housing

❑ Kilifi CDICC urges business class in the area to invest in housing at 

Weru

❑ Kenyans urged to take advantage of incentives to own homes

❑ Siku ya makazi yaadhimishwa duniani

❑ UN-Habitat Day in Mombasa focusing on adequate housing

❑ About 2000 Murang’a residents from poor background to benefit 

from affordable house unit

❑ Developers urged to invest in low income houses

❑ County to construct 2,000 affordable houses for rural poor

❑ County government challenged to setup affordable housing

❑ Environmental tribunal blocks Ksh 2.4B housing project

❑ Kenya projects to build 500,000 affordable housing units

❑ Environmental tribunal blocks Ksh 2.4B housing project

❑ Naivasha resident to benefit from affordable houses in partnership 

between county government and UK government

❑ Naivasha residents to benefit from 2,400 affordable housing units 

under a private-public partnership



Manufacturing

Media Share
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Tonality

❑ The tonality surrounding manufacturing was predominantly positive.

❑ Most of the coverage was from TV stations.
8

# of stories
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Key Personalities Covered: Manufacturing

❑ Kenya unveils locally assembled laptops

❑ Rais Uhuru Kenyatta awataka Wakenya kununua

bidhaa za humu nchini.

❑ Civil servants to wear 'Made in Kenya' clothes to work 

every Friday

❑ Public servants directed to wear Kenyan made 

clothes to work on Fridays

❑ Moi University launch locally assembled computers

❑ Civil servants ordered to wear Made in Kenya outfits 

on Fridays



Universal Health Coverage

Media Share

57

Tonality

❑ The tonality for these stories was predominantly positive

❑ Radio stations had the most coverage for this theme.13
# of stories
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Key Personalities Covered: Universal Health Coverage

❑ New health training programs rolled out

❑ Kisumu will hire an additional 100 nurses in a drive expected to bolster the 

piloting of the Universal Health Coverage (UHC) in the county.

❑ Board allocates Sh 326 million to expand KMTC

❑ Govt called upon to invest in community health workers to achieve UHC

❑ Nurses termed as key players on implementation of universal health care

❑ State to train 20,000 community health volunteers by next year

❑ Government is in the process to introduce another health financing scheme to 

carter for unemployed population in the country

❑ Moi referral hospital, Eldoret has improved its services to realize Universal Health 

Care

❑ UHC, currently being implemented at a pilot stage in four counties has seen a 

drastic increase in the number of people seeking health services from 20% to 

58%.

❑ CS Kariuki launch NHIF reforms in a bid to achieve the universal healthcare



Annexes: Social Media



Personality Analysis



Uhuru Kenyatta: Mentions

❑ There are total number of 10,915 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 78m.
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Uhuru Kenyatta: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ The top influencers on twitter were individuals. 
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Uhuru Kenyatta: Sentiment Ratio

❑ The sentiments on Uhuru Kenyatta were mostly positive. 
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Uhuru Kenyatta: Sentiment Ratio

Sample positive posts Sample negative posts
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William Ruto: Mentions

❑ There are total number of 5,319 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 22.8m.
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William Ruto: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ The top influencers on twitter were individuals.  
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William Ruto: Sentiment Ratio

❑ Most of the sentiments on William Ruto were negative. 
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William Ruto: Sentiment Ratio

Sample positive posts Sample negative posts
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Raila Odinga: Mentions

❑ There are total number of 5,311 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 27.8m.
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Raila Odinga: Top Influencers

❑ The top influencers  for this content were mainly leading media news sites.

❑ Majority of the influencers on Twitter were individuals
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Raila Odinga: Sentiment Ratio

❑ Most of the sentiments on Raila Odinga were negative. 
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Raila Odinga: Sentiment Ratio

Sample positive posts Sample negative posts
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Thematic Analysis: Social Media



Building Bridges: Mentions

❑ There are total number of 1,205 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 9.5m.
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Building Bridges: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ Most of the top influencers on Twitter were media sources.
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Building Bridges: Sentiment Ratio

❑ Most of the sentiments on building bridges were negative. 
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Building Bridges: Sentiment Ratio

Sample positive posts Sample negative posts
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Handshake: Mentions

❑ There are total number of 1,817 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 916.8m.
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Handshake: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ Most of the top influencers on Twitter were media sources.
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Handshake: Sentiment Ratio

❑ Most of the sentiments on building bridges were negative. 
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Handshake: Sentiment Ratio

Sample positive posts Sample negative posts
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Referendum: Mentions

❑ There are total number of 449 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 3.6m.
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Referendum: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on twitter were media sources. 
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Referendum: Sentiment Ratio

❑ The content on referendum was mostly negative.  
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Referendum: Sentiment Ratio

Sample positive posts Sample negative posts

85



2022: Mentions

❑ There are total number of 522 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.4 million.
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2022: Top Influencers

❑ The top influencers  for this content were media news websites.

❑ Most of the influencers on twitter were individuals. 
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2022: Sentiment Ratio

❑ The content was predominantly negative.  
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2022: Sentiment Ratio

Sample positive posts Sample negative posts
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Tangatanga: Mentions

❑ There are total number of 2,970 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.57 million
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Tangatanga: Top Influencers

❑ The top influencers  for this content were from Twitter.

❑ Most of the influencers on twitter were individuals. 
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Tangatanga: Sentiment Ratio

❑ The content was predominantly negative.  
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Tangatanga: Sentiment Ratio

Sample positive posts Sample negative posts

93



Kieleweke: Mentions

❑ There are a total number of 2,364 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2.4million.
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Kieleweke: Top Influencers

❑ The top influencers  for this content were from media sources.

❑ Most of the influencers on twitter were individuals. 
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Kieleweke: Sentiment Ratio

❑ The content was mostly negative.  
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Kieleweke: Sentiment Ratio

Sample positive posts Sample negative posts
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Elections: Mentions

❑ There are total number of 2,422 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 16.1 million.
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Elections: Top Influencers

❑ The top influencers  for this content were from media sources.

❑ Most of the influencers on twitter were individuals. 
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Elections: Sentiment Ratio

❑ The content was mostly negative.  
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Elections: Sentiment Ratio

Sample positive posts Sample negative posts
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Devolution: mentions

❑ There are total number of 716 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2.1million.
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Devolution: Top Influencers

❑ The top influencers  for this content were websources.

❑ Most of the influencers on twitter were individuals. 
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Devolution: Sentiment Ratio

❑ The content was predominantly positive.
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Devolution: Sentiment Ratio

Sample positive posts Sample negative posts
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Corruption/ Ufisadi: Mentions

❑ There are total number of 4,422 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 16.1 million.
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Corruption: Top Influencers

❑ The top influencers  for this content were websources.

❑ Most of the influencers on twitter were individuals. 
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Corruption: Sentiment Ratio

❑ The content was predominantly negative throughout the period.  
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Corruption: Sentiment Ratio

Sample positive posts Sample negative posts
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Youth Unemployment: Mentions

❑ There are total number of 350 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.9m.
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Youth Unemployment: Top Influencers

❑ The top influencers  for this content were from the web and Twitter.

❑ Most of the influencers on twitter were individuals. 
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Youth Unemployment: Sentiment Ratio

❑ The content was predominantly negative throughout the period.  
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Youth Unemployment: Sentiment Ratio

Sample positive posts Sample negative posts
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Unemployment: Mentions

❑ There are total number of 1,653 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 5.3million.
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Unemployment: Top Influencers

❑ The top influencers  for this content were media web sources.

❑ Most of the influencers on twitter were individuals. 
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Unemployment: Sentiment Ratio

❑ The content was predominantly negative throughout the period.  
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Unemployment: Sentiment Ratio

Sample positive posts Sample negative posts

117



Jobs: Mentions

❑ There are total number of 6,893 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 19.6 million.
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Jobs: Top Influencers

❑ The top influencers  for this content were websources.

❑ Most of the influencers on twitter were job sites. 
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Jobs: Sentiment Ratio

❑ The content was predominantly positive throughout the period.  
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Jobs: Sentiment Ratio

Sample positive posts Sample negative posts
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Tribalism/ Ukabila: Mentions

❑ There are total number of 824 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 3M.
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Tribalism: Top Influencers

❑ The top influencers  for this content were from media news sources.

❑ Most of the influencers on twitter were media sources. 
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Tribalism: Sentiment Ratio

❑ The content was predominantly positive.  
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Tribalism: Sentiment Ratio

Sample positive posts Sample negative posts
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Food Security: Mentions

❑ There are total number of 855 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2 million.
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Food Security: Top Influencers

❑ The top influencers  for this content were media news sources and twitter.

❑ Most of the influencers on twitter were individuals. 
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Food Security: Sentiment Ratio

❑ The content was predominantly positive throughout the period.  
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Food security: Sentiment Ratio

Sample positive posts Sample negative posts
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Big Four Agenda: Mentions

❑ There are total number of 1,079 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2.8million.
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Big Four Agenda: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on twitter were individuals. 
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Big Four Agenda: Sentiment Ratio

❑ The content was predominantly positive throughout the period.  

132



Big Four Agenda: Sentiment Ratio

Sample positive posts Sample negative posts
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Affordable housing: Mentions

❑ There are total number of 212 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 0.51million.
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Affordable housing: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on twitter were individuals. 
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Affordable housing: Sentiment Ratio

❑ The content was predominantly positive.
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Affordable housing: Sentiment Ratio

Sample positive posts Sample negative posts
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Manufacturing: Mentions

❑ There are total number of 1,174 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2.8 million.
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Manufacturing: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on twitter were individuals. 
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Manufacturing: Sentiment Ratio

❑ The content was predominantly positive.
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Manufacturing: Sentiment Ratio

Sample positive posts Sample negative posts
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Universal Health coverage: Mentions

❑ There are total number of 265 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.1m.
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Universal Health Coverage: Top Influencers

❑ The top influencers  for this content were from media news sources.

❑ Most of the influencers on twitter were individuals. 
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Universal Health Coverage: Sentiment Ratio

❑ The content was mostly positive.  
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Universal Health Coverage: Sentiment Ratio

Sample positive posts Sample negative posts
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The End
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