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Executive Summary 

Mainstream Media (TV, Radio & Print) Report
Period: 1st January to 31st March 2020



Background Information 

❑This report provides a summary of conversations

monitored on mainstream media (Radio stations, 

newspapers and TV channels) to establish the 

direction and tonality that issues around cohesion 

are taking in Kenya. 

❑This report covers the period 1st January to 31st

March 2020.
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Traditional Media Analyzed 

“Building Bridges Initiative” , “Handshake”, “Kieleweke”, “Tangatanga”, “2022”, “Ethnicity”, 

“Ukabila”, “Tribalism”, “Corruption”, “Ufisadi”, “Uhuru Kenyatta”, “Raila Odinga”, “William 

Ruto”, “Referendum”, “The Big Four Agenda”, “Universal Health Coverage”, “Affordable 

Housing”, “Manufacturing”, “Food Security”, “Unemployment”, “Youth Unemployment”, 

“Jobs”, “Elections” “Uchaguzi”, “Devolution”, “Ugatuzi”

Media reviewed

❑ TV channels: NTV, KTN News, K24, Citizen TV, KTN News, Kameme TV and KBC
❑ Radio stations: Citizen FM, KBC English Service, Classic 105 FM, Hot 96 FM, Hope FM, 

Ramogi FM, Inooro FM, Mulembe FM, Muuga FM, Kass FM, Egesa FM, Musyi FM, and 
Capital FM 

❑ Newspapers: Daily Nation, The Standard, People Daily, The Star and The East African

Key words in analysis
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Analysis Structure

The analysis has been done as follows;

❑Thematic analysis: number of stories under 

each theme

❑Tonality: whether the article is positive of 

negative 

❑Channel: number of articles per channel
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Summary Findings: Personalities 
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Personality Mentions Positive Neutral Negative

Uhuru Kenyatta 580 38.8% 44.1% 17.2%

William Ruto 373 24.6% 49.2% 26.1%

Raila Odinga 232 26.8% 55.8% 17.4%

580
# of stories

373
# of stories

232
# of stories



Summary: Key Words 
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Keyword Mentions Positive Neutral Negative

Building Bridges 1,064 38.4% 43.5% 18.1%

Referendum 48 26.1% 56.5% 17.4%

2022 153 26.7% 61.6% 11.6%

Tangatanga 50 16.2% 62.2% 21.6%

Elections 2 0.0% 0.0% 100%

Devolution 2 0.0% 100% 0.0%

Corruption 250 51.4% 21.5% 27.1%

Youth Unemployment 18 75.0% 16.7% 8.3%

Jobs 20 28.6% 42.9% 28.6%

Tribalism/Ethnicity 11 60.0% 0.0% 40.0%

Food Security 12 33.3% 0.0% 66.7%

Big Four Agenda 31 72.73% 18.18% 9.09%

Affordable Housing 5 100% 0.0% 0.0%

Manufacturing 3 100% 0.0% 0.0%

Universal Health coverage 12 88.9% 11.1% 0.0%



Summary: Traditional and Social Media Sentiment Ratios 

Traditional Media Social Media

Kew Word/Personality Positive Neutral Negative Kew Word/Personality Positive Neutral Negative

Uhuru Kenyatta 38.8% 44.1% 17.2% Uhuru Kenyatta 35.5% 22.9% 41.6%

William Ruto 24.6% 49.2% 26.1% William Ruto 32.4% 31.3% 36.3%

Raila Odinga 26.8% 55.8% 17.4% Raila Odinga 29.5% 32.8% 37.7%

Building Bridges/Handshake 38.4% 43.5% 18.1% Building Bridges 34.5% 46.3% 19.3%

Referendum 26.1% 56.5% 17.4% Referendum 40.3% 31.2% 28.6%

2022 26.7% 61.6% 11.6% 2022 34.8% 30.2% 35.0%

Tangatanga 16.2% 62.2% 21.6% Tangatanga 26.3% 26.9% 46.8%

Kieleweke _ _ _ Kieleweke 23.5% 42.2% 34.3%

Elections 0.0% 0.0% 100% Elections 29.6% 36.8% 33.6%

Devolution 0.0% 100% 0.0% Devolution 47.5% 24.6% 27.9%

Corruption 51.4% 21.5% 27.1% Corruption 19.1% 17.8% 63.1%

Youth Unemployment 75.0% 16.7% 8.3% Youth Unemployment 0.6% 11.2% 88.3%

Unemployment _ _ _ Unemployment 4.3% 12.7% 83.0%

Jobs 28.6% 42.9% 28.6% Jobs 47.9% 34.0% 18.1%

Ethnicity/Tribalism 60.0% 0.0% 40.0% Ethnicity 26.1% 23.8% 50.1%

Food Security 33.3% 0.0% 66.7% Food Security 33.0% 43.5% 23.6%

Big Four Agenda 72.73% 18.18% 9.09% Big Four Agenda 63.6% 15.9% 20.4%

Affordable Housing 100% 0.0% 0.0% Affordable Housing 61.3% 27.4% 11.3%

Manufacturing 100% 0.0% 0.0% Manufacturing 33.3 42.1 24.6

Universal Health Coverage 88.9% 11.1% 0.0% Universal Health Coverage 50.8 29.3 19.9



Executive Summary 

Social Media & Websites Report
1st January to 31st March 2020



❑This report provides a summary of conversations

monitored on Social Media (Facebook and Twitter) 

and websites to establish the direction and tonality that 

issues around cohesion are taking in Kenya. 

❑This report covers the period 1st January to 31st March 

2020

Background Information 

11



“Building Bridges Initiative” , “Handshake”, “Kieleweke”, “Tangatanga”, “2022”, “Ethnicity”, 

“Ukabila”, “Tribalism”, “Corruption”, “Ufisadi”, “Uhuru Kenyatta”, “Raila Odinga”, “William 

Ruto”, “Referendum”, “The Big Four Agenda”, “Universal Health Coverage”, “Affordable 

Housing”, “Manufacturing”, “Food Security”, “Unemployment”, “Youth Unemployment”, 

“Jobs”, “Elections” “Uchaguzi”, “Devolution”, “Ugatuzi”

Social Media Sites Analyzed 

Social media sites 

reviewed

❑ Facebook, Twitter, Instagram, YouTube, Websites and 

comments on all sites

Key words in analysis
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The analysis has been done as follows;

❑Thematic analysis – number of stories under

each theme

❑Tonality – whether the article is positive of

negative

❑Channel – number of articles per channel

❑Influencers - Individuals or organizations are

driving them.

Analysis Structure
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Terminologies in the Report

❑ Reach - The aggregated number of users who saw 

the content

❑ Impressions/Impact - The number of times the 

content was shared

❑ Interactions/Engagement  - The number of clicks to 

engage with the content through a retweet or like

❑ Mentions - The number of posts with the keyword
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Summary: Personalities and Key Thematic Areas 

Keyword Mentions Impressions Positive Neutral Negative

Uhuru Kenyatta 9,816 31,997,052 35.5% 22.9% 41.6%

William Ruto 5,389 18,660,815 32.4% 31.3% 36.3%

Raila Odinga 5,657 23,802,177 29.5% 32.8% 37.7%

Building Bridges Initiative 1,217 8,371,043 34.5% 46.3% 19.3%

Handshake 2,680 5,327,450 27.7% 26.6% 45.7%

Referendum 861 12,444,779 40.3% 31.2% 28.6%

2022 794 3,128,945 34.8% 30.2% 35.0%

Tangatanga 7,183 5,175,768 26.3% 26.9% 46.8%

Kieleweke 1,899 2,157,347 23.5% 42.2% 34.3%

Elections 1,619 9,612,632 29.6% 36.8% 33.6%

Devolution 1,084 2,958,120 47.5% 24.6% 27.9%
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Summary: Other Key Words 

Keyword Mentions Impressions Positive Neutral Negative

Corruption 2,779 9,141,758 19.1% 17.8% 63.1%

Youth 

Unemployment

529 446,527 0.6% 11.2% 88.3%

Unemployment 1,183 1,575,152 4.3% 12.7% 83.0%

Jobs 3,292 9,809,164 47.9% 34.0% 18.1%

Ethnicity/ Tribalism 1,092 1,846,453 26.1% 23.8% 50.1%

Food Security 1,095 1,110,533 33.0% 43.5% 23.6%

Big four agenda 603 916,975 63.6% 15.9% 20.4%

Affordable housing 62 81,371 61.3% 27.4% 11.3%

Manufacturing 1,918 1,192,101 33.3 42.1 24.6

Universal Health 

Coverage

364 1,434,463 50.8 29.3 19.9
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Summary: Traditional and Social Media Sentiment Ratios 

Traditional Media Social Media

Kew Word/Personality Positive Neutral Negative Kew Word/Personality Positive Neutral Negative

Uhuru Kenyatta 38.8% 44.1% 17.2% Uhuru Kenyatta 35.5% 22.9% 41.6%

William Ruto 24.6% 49.2% 26.1% William Ruto 32.4% 31.3% 36.3%

Raila Odinga 26.8% 55.8% 17.4% Raila Odinga 29.5% 32.8% 37.7%

Building Bridges/Handshake 38.4% 43.5% 18.1% Building Bridges 34.5% 46.3% 19.3%

Referendum 26.1% 56.5% 17.4% Referendum 40.3% 31.2% 28.6%

2022 26.7% 61.6% 11.6% 2022 34.8% 30.2% 35.0%

Tangatanga 16.2% 62.2% 21.6% Tangatanga 26.3% 26.9% 46.8%

Kieleweke _ _ _ Kieleweke 23.5% 42.2% 34.3%

Elections 0.0% 0.0% 100% Elections 29.6% 36.8% 33.6%

Devolution 0.0% 100% 0.0% Devolution 47.5% 24.6% 27.9%

Corruption 51.4% 21.5% 27.1% Corruption 19.1% 17.8% 63.1%

Youth Unemployment 75.0% 16.7% 8.3% Youth Unemployment 0.6% 11.2% 88.3%

Unemployment _ _ _ Unemployment 4.3% 12.7% 83.0%

Jobs 28.6% 42.9% 28.6% Jobs 47.9% 34.0% 18.1%

Ethnicity/Tribalism 60.0% 0.0% 40.0% Ethnicity 26.1% 23.8% 50.1%

Food Security 33.3% 0.0% 66.7% Food Security 33.0% 43.5% 23.6%

Big Four Agenda 72.73% 18.18% 9.09% Big Four Agenda 63.6% 15.9% 20.4%

Affordable Housing 100% 0.0% 0.0% Affordable Housing 61.3% 27.4% 11.3%

Manufacturing 100% 0.0% 0.0% Manufacturing 33.3 42.1 24.6

Universal Health Coverage 88.9% 11.1% 0.0% Universal Health Coverage 50.8 29.3 19.9



Annexes: Traditional Media



Personality Analysis



Sub-theme Analysis: Uhuru Kenyatta 

20

❑ Most of the stories about Uhuru Kenyatta were surrounding former president 

Moi’s funeral, Covid-19 and Building Bridges Initiative.
580
# of stories



Key Personalities Coverage: Uhuru Kenyatta

Media Share
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Tonality

❑ Most of the coverage for Uhuru Kenyatta was positive

❑ Majority of the stories were from radio stations



Sub-theme Analysis: William Ruto
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❑ Most of the stories about William Ruto were surrounding BBI report.373
# of stories



Key Personalities Coverage: William Ruto

Media Share
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Tonality

❑ Majority of the stories for William Ruto were neutral

❑ Most of the coverage was from Radio stations



Sub-theme Analysis: Raila Odinga
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❑ Most of the stories about Raila Odinga were surrounding the BBI report232
# of stories



Key Personalities Coverage: Raila Odinga

Media Share
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Tonality

❑ Most of the coverage on Raila Odinga was neutral.

❑ Majority of the coverage was from radio stations



Thematic Analysis



Building Bridges/Handshake

Media Share

27

Tonality

❑ Most of the coverage on building bridges was neutral.

❑ Majority of the stories were from radio stations1,064
# of stories
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Key Personalities Covered: Building Bridges/Handshake

❑ President Kenyatta urges support for BBI in New Year's message

❑ Peace actors in Uasin Gishu call for caution on BBI implementation

❑ BBI taskforce set to embark on second phase of receiving public views

❑ President Kenyatta urges support for BBI in New Year's message

❑ Rais Kenyatta ataka Wakenya kukumbatia ripoti ya BBI

❑ Senator Wetangula calls for the speedy implementation of BBI

❑ Kisumu Women Rep. slams Alice Wahome over remarks towards President Uhuru

❑ MP Alice Wahome faces backlash over her attack on the President

❑ Maasai elders say they will support BBI if it will address historical injustices

❑ Jubilee leaders split over 'prime minister Uhuru' proposal

❑ Sapit warns Uhuru and Raila on BBI

❑ Maasai elders say they will support BBI if it will address historical injustices

❑ ODM leaders criticise Kandara MP over remarks

❑ Governors plan to roll out BBI meetings

❑ Leaders split as Uhuru and Raila plan to tour Western

❑ Senator Wetangula calls for the speedy implementation of BBI

❑ Nyanza governors hold first meeting to drum up support for BBI report

❑ Maasai elders say they will support BBI if it will address historical injustices

❑ Kenyans are being urged to be ready for the BBI debate

❑ BBI report expected to address the unemployment issue according to MP John Paul

❑ Groups clash in Murang’a over Wahome’s anti-Uhuru remarks

❑ Nyanza leaders fully support BBI report says Senator Kajwang

❑ MP Nyoro wants copies of BBI report to Kenyans

❑ Kikuyu elders call for BBI support



Referendum

Media Share
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Tonality

❑ Most of the coverage on referendum was neutral.

❑ Radio stations had the most number of stories
48

# of stories
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Key Personalities Covered: Referendum

❑ Senator Orengo Referendum could be held mid 2020

❑ BBI referendum to take place before June 2020

❑ Mjadala wa BBI: Viongozi wa Kisumu wataka kura ya maamuzi ifanywe 2020

❑ BBI: Referendum will take place before June, Raila says

❑ Some Mps say they will not pass any budget for a referendum

❑ DP Ruto accuses ODM of using public resources to craft 2022 strategy

❑ Raila says we may have a referendum before June

❑ Lawmakers accuse Tangatanga group of defying President's directive

❑ Referendum impossible in June, says Duale

❑ Aden Duale: BBI referendum in June as suggested by Raila Odinga is totally impossible

❑ DP Ruto criticises BBI meeting, says it's waste of cash

❑ Ruto and Raila allies feud over IEBC reforms

❑ Political analysts say that referendum will not be possible in June

❑ We can have a referendum ~ DP Ruto

❑ Referendum cannot be conducted on or before the end of June: Governor Kibwana

❑ Raila, DP allies back referendum calls

❑ Leaders who attended rally in Mombasa supports call for referendum

❑ Aukot invites President Kenyatta to unveiling of fresh referendum drive

❑ ODM leader Raila wants the BBI to be concluded for the referendum to take place

❑ Referendum is the only solution to the BBI report: Raila

❑ Thirdway Alliance to unveil revamped Punguza Mizigo Bill

❑ Kalonzo roots for a referendum by September

❑ COTU boss Atwoli insists referendum must be held



2022

Media Share
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Tonality

❑ The coverage on 2022 was predominantly neutral.

❑ Radio stations had the most coverage for 2022.153
# of stories
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Key Personalities Covered: 2022

❑ MP Alice Wahome claims that Uhuru Kenyatta seeks to cling on to power

❑ Seneta Gideon Moi na Kalonzo Musyoka wadaiwa kuzumgumzia swala la urais

2022

❑ Machakos Governor Alfred Mutua maintains that he will vie top seat come 2022

❑ Atwoli says that any Kenyan has the democratic right to contest for any post

❑ Kakamega voters urged to support women in elected positions in order to 

increase women representation in the political arena

❑ Raila says won’t relent on calls for accountability in 2020

❑ Atwoli tells off Kandara MP, insists Uhuru is free to seek PM post

❑ Women MP lobby responds to Kandara MP over Uhuru power claims

❑ Governors should not have immunity from prosecution- CS Wamalwa says

❑ Atwoli tells off Kandara MP, insists Uhuru is free to seek PM post

❑ Machakos governor mutua to launch presidential campaigns

❑ Mutua takes on Kalonzo, invites 2022 Chap Chap aspirants

❑ Muthama hosts retreat to chart new political direction

❑ Waziri Munya asema Rais Kenyatta ana uhuru wa kikatiba kuwania wadhifa wa

uwaziri mkuu

❑ Uhuru will go home in 2022, declares Ruto

❑ Uhuru atastaafu 2022? David Murathe adai Rais anaweza kusalia mamlakani

kama waziri mkuu

❑ Matungu MP dismisses calls to make Uhuru powerful Prime Minister after he 

leaves presidency

❑ DP Ruto allies say President Kenyatta must back DP in 2022



Tangatanga

Media Share
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Tonality

❑ The stories on Tangatanga were neutral

❑ Majority of the coverage was from radio stations
50

# of stories



34

Key Personalities Covered: Tangatanga

❑ Uhuru and Wahome youths clash in Murang'a

❑ Mt. Kenya renegade MPs to campaign against Uhuru

❑ DP Ruto allies say President Kenyatta must back DP in 2022

❑ "Tanga tanga" MPs rushed to Moses Kuria's defense

❑ Kisii deputy governor meets 'Tangatanga' MPs, rubbishes planned BBI meeting

❑ Waandani wa DP Ruto hawaridhishwi na mwelekeo wa Rais Uhuru

❑ MP Kanini Kega responds to Ruto after their tiff in Mathira

❑ Lawmakers accuse Tangatanga group of defying President's directive

❑ 4 Ruto-allied Nakuru lawmakers locked out of President Kenyatta’s function

❑ Keep your ‘political’ cards close to you chest DP Ruto tells Wiper leader 

Kalonzo

❑ Tangatanga team makes about-turn on BBI

❑ Atwoli slams DP Ruto and Tangatanga team for opposing BBI report

❑ Tangatanga leaders handed code of conduct as Uhuru set to lead Mt. Kenya 

BBI rallies 

❑ Team Tangatanga could be setting a trap ahead of Mombasa BBI meeting

❑ Pro-BBI report MPS welcome Tangatanga MPs move to attend BBI

❑ Murkomen leads Tanga Tanga-allied MPs to Mombasa BBI rally

❑ Raila leads Mombasa BBI rally attended by Kieleweke and Tanga Tanga

❑ Tangatanga politicians now support the BBI report and meetings

❑ ODM MPs ask tangatanga members to join BBI meeting in Mombasa

❑ All set for DP Ruto allies "PG" meeting in Naivasha



Elections

Media Share
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Tonality

❑ The tonality was negative

❑ The story was from TV station
2

# of stories
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Key Personalities Covered: Elections

❑ Babu Owino the rogue? MP accused of bribing his way to the top

❑ ANC Leader Musalia has call for adequate funding of IEBC to ensure the commission 

delivers
50%

50%



Devolution

Media Share
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Tonality

❑ The coverage was neutral

❑ The story was from a Radio station
2

# of stories
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Key Personalities Covered: Devolution

❑ Lusaka says immunity law to empower governors, safeguard devolution

❑ President Kenyatta lauds tremendous progress made since formation of the 

devolved government
50%

50%



Sub-theme Analysis: Corruption
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❑ Most of the stories on corruption were surrounding graft war efforts.250
# of stories



Corruption

Media Share
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Tonality

❑ Majority of the stories on corruption were positive.

❑ Most of the coverage was from radio stations
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Key Personalities Covered: Corruption

❑ Machakos governor Alfred Mutua appeals to judiciary to expedite graft cases

❑ Wakazi wa Kajiado waelezea matumaini yao, wasema dawa ni ufisadi kuangamizwa

❑ Biggest threat to devolution is corruption in the Counties - Wetangula

❑ DCI summons two companies over peripheral cargo storage tenders

❑ Kiambu county commissioner warns market contractors

❑ Govt seeks UN Convention Against Corruption enforcement to repatriate stolen 

wealth

❑ DCI summons two companies over peripheral cargo storage tenders

❑ Raila says won’t relent on calls for accountability in 2020

❑ Biggest enemy of devolution is corruption; CS wamalwa

❑ Audit reports reveal financial rot in Kitui, Machakos counties

❑ President Uhuru has been advised not to get lenient on the fight against corruption

❑ Defining moments in 2020 as President Uhuru expected to intensify war on graft

❑ Viongozi wa kidini watakiwa wahamasishe jamii kuhusu ufisadi

❑ Council of Imams say some governors are misusing public funds on new year's 

celebrations

❑ CS Wamalwa wants legal action taken against governors tied to corruption

❑ Sonko suffers setback as High Court allows impeachment bid

❑ Mradi wa ujenzi shule uliokwama mwatate eneo la bura wapata miaka mitano sasa

❑ Chamber of Commerce and Industry alleges fraud in Sh296 million roads tenders

❑ Port of Graft: Another subsidiary company linked to Gideon Moi, wife Zahra 

investigated

❑ Reckless politicking risks derailing anti-graft war say Kisii leaders



Youth Unemployment

Media Share
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Tonality

❑ Majority of the stories on unemployment were positive.

❑ TV stations had the most coverage of unemployment.18
# of stories
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Key Personalities Covered: Youth Unemployment

❑ Youth encouraged to participate in sports as a way to nurture talent

❑ Youth urged not to turn down any job if they have no other alternative

❑ Centum security subsidiary to train 24,000 youth for jobs

❑ Presidents Uhuru bows to the pressure, appoints seven youths in cabinet 

reshuffle

❑ Austerity measures taken by the government in the last few years have derailed 

plans to train one million youths for online jobs

❑ Youth in Maara asks local leaders to remember them in projects

❑ Nadia Ahmed mmoja wa vijana walioteuliwa na Rais Uhuru kwa kazi kubwa

asimulia alivyo shangazwa

❑ Naming youth to state jobs positive move

❑ Governor Twaha reveals plans for youths in Lamu to secure jobs at the new 

Lapsset corridor project

❑ Kalonzo Musyoka - Mombasa county should be declared a free port for youth 

employment

❑ DP William Ruto says the Jubilee dream is to create job opportunities for the 

youth of Kenya

❑ Unemployment rates has increased with 18.1% therefore 2.6 millions Kenyans do 

not have employment

❑ Number of unemployed in Kenya to go up

❑ President Uhuru and German President Walter launch 4.29 billion shillings youth 

empowerment vocational training program

❑ More 2.7 million Kenyans are unemployed and the figures are rising

❑ Youth in Busia county urged to go back to school to get empowered



Jobs

Media Share
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Tonality

❑ The tonality for these stories was mostly neutral.

❑ Majority of the stories were from TV stations.20
# of stories
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Key Personalities Covered: Jobs

❑ Group of Amazon employees say that the company is threatening to sack them for 

speaking out on Environmental issues

❑ Kendi Ntwiga Nderitu appointed country manager for Kenya Microsoft operations

❑ Sameer Africa to lay off 52 employees

❑ Youths who are jobless are advised to take farming serious since it has a lot of profit

❑ More than four thousand youths appear for job interview in kakamega.

❑ Mombasa youth urged to use social media to benefit them economically.

❑ Tullow Oil to sack 40% of its workforce



Tribalism/Ethnicity

Media Share

46

Tonality

❑ The tonality for these stories was mostly positive

❑ Radio stations gave the most coverage for this theme.11
# of stories
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Key Personalities Covered: Tribalism/Ethnicity

❑ Matiang'i urges Kisii and Luo leaders to shun divisive politics

❑ DP Ruto accuses politicians trying to take Kenya back to ethnicity

❑ Uwiano wa Kitaifa: Wanasiasa ndio wanavuruga umoja wa Wakenya – Muthiora

❑ Father and son killed in Baragoi, Samburu in fresh tribal clashes

❑ Catholic priests in the North Rift have overseen a peace agreement between the 

Pokot and Marakwet communities

❑ NCIC will not spare any politician spreading hate speech.

❑ Deputy president has warned politicians against spreading tribalism and disunity.

❑ Ethnic violence would reduce if the communities could embrace education

❑ Chaos Rock Ruto’s Murang’a Function

❑ Two die as Siaya, Kakamega youths fight over cattle theft in Mumias



Food Security

Media Share

48

Tonality

❑ The tonality for these stories was mostly negative

❑ TV stations had the most coverage for this theme.12
# of stories
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Key Personalities Covered: Food Security

❑ President Kenyatta issues directives to address issues in Agriculture

❑ Rais Uhuru Kenyatta atoa maagizo mapya kusaidia wakulima

❑ Food security threat as Locusts swarm across Kenya

❑ Kenya Under Threat of Food Shortage Due to Locust Invasion

❑ Desert locusts pose a great threat to food security in Africa

❑ Food production expected to decline in the country

❑ Kibwezi residents are counting loses after elephants destroyed their crops.

❑ A lot needs to be done to achieve food security in the country

❑ Kenya Listed Among Food Insecure Countries In Global Hunger Report

❑ The government is looking for ways to ensure disadvantaged Kenyans are getting 

food at affordable prices

❑ North Rift maize farmers worry about the government's plan of importing maize in the 

country



Sub-theme Analysis: Big Four Agenda

50

Most of the coverage on big four agenda was concerning universal 

healthcare.

31
# of stories



Big Four Agenda

Media Share
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Tonality

❑ The tonality for the big four agenda was predominantly positive.

❑ TV stations had the biggest share of stories.
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Key Personalities Covered: Big Four Agenda

❑ Parliamentary budget Committee to hold meeting with healthcare stakeholders 

on the universal healthcare

❑ Health Ministry seeks 4,000 interns to implement UHC, improve services in 

counties

❑ Food production expected to decline in the country

❑ Ruto warns that BBI politics is shadowing the Big 4 Agenda

❑ CS Margaret Kobia urges varsities to support Big Four

❑ The ministry of health start the process of up scaling the universal health 

coverage

❑ Tharaka Nithi county government co signs an MoU with the national 

government to go full scale with the Universal Health Care

❑ 11 counties signs an agreement to offer free Universal Health Care

❑ 4,000 interns to be hired for UHC nationwide roll out

❑ 228 units under the affordable housing agenda completed

❑ President Uhuru Kenyatta shifts focus to his development agenda

❑ State to construct 4,400 houses in Soweto, Kibera, in 3 months

❑ Duale urges American companies to invest in Kenya’s Big Four agenda

❑ President Uhuru should drop 3 of the big 4 agenda and focus on Universal 

Health Care - Odote

❑ Government to deliver 483,000 housing units

❑ Progress of Big 4 Agenda top priority as President Kenyatta meets Governor

❑ Small scale farmers to get loans from government revolving fund kit



Affordable Housing

Media Share
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Tonality

❑ The tonality surrounding affordable housing was predominantly positive.

❑ TV stations made the coverage for this theme.
5

# of stories
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Key Personalities Covered: Affordable Housing

❑ 228 units under the affordable housing agenda completed

❑ State to construct 4,400 houses in Soweto, Kibera, in 3 months

❑ Government to deliver 483,000 housing units

❑ Ngara residents moved to allow the building of 1800 affordable 

houses

❑ You will wait longer to own a house under the government's 

affordable houses projects



Manufacturing

Media Share
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Tonality

❑ The tonality surrounding manufacturing was predominantly positive.

❑ Most of the coverage was from TV stations.
3

# of stories
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Key Personalities Covered: Manufacturing

❑ President Uhuru expected in Nakuru to launch Simba 

cement that will employ over 1000 people

❑ Uhuru presides over opening of Ksh 5.8bn cement 

factory

❑ National Cement opens fifth plant in Salgaa, Nakuru



Universal Health Coverage

Media Share 
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Tonality

❑ The tonality for these stories was predominantly positive

❑ Radio stations had the most coverage for this theme.12
# of stories
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Key Personalities Covered: Universal Health Coverage

❑ Health Ministry seeks 4,000 interns to implement UHC, improve services in 

counties

❑ The ministry of health starts the process of up scaling the universal health 

coverage

❑ Tharaka Nithi county government co signs an MoU with the national 

government to go full scale with Universal Health Care

❑ Former Health CS Sicily says that govt to pump more money into the universal 

health care

❑ Former Health CS Sicily says that govt should pump more money into the 

universal health care

❑ 11 counties signs an agreement to offer free Universal Health Care

❑ 4,000 interns to be hired for UHC nationwide roll out

❑ Kenya On Course To Become A Regional Healthcare Hub, President Kenyatta 

Says

❑ Uhuru Directs Release Of Sh1bn From UHC Kitty To Enlist More Health Workers



Annexes: Social Media



Personality Analysis



Uhuru Kenyatta: Mentions

❑ There are total number of 9,816 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 31.9m.
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Uhuru Kenyatta: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ The top influencers on twitter were individuals. 
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Uhuru Kenyatta: Sentiment Ratio

❑ The sentiments on Uhuru Kenyatta were mostly negative. 
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Uhuru Kenyatta: Sentiment Ratio

Sample positive posts Sample negative posts
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William Ruto: Mentions

❑ There are total number of 5,389 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 18.6m.
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William Ruto: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ The top influencers on twitter were individuals.  
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William Ruto: Sentiment Ratio

❑ Most of the sentiments on William Ruto were negative. 
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William Ruto: Sentiment Ratio

Sample positive posts Sample negative posts
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Raila Odinga: Mentions

❑ There are total number of 5,657 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 23.8m.
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Raila Odinga: Top Influencers

❑ The top influencers  for this content were mainly leading media news sites.

❑ Majority of the influencers on Twitter were individuals
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Raila Odinga: Sentiment Ratio

❑ Most of the sentiments on Raila Odinga were negative. 
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Raila Odinga: Sentiment Ratio

Sample positive posts Sample negative posts
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Thematic Analysis: Social Media



Building Bridges: Mentions

❑ There are total number of 1,217 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 8.3m.
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Building Bridges: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ Most of the top influencers on Twitter were individuals.
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Building Bridges: Sentiment Ratio

❑ Most of the sentiments on building bridges were neutral. 
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Building Bridges: Sentiment Ratio

Sample positive posts Sample negative posts
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Handshake: Mentions

❑ There are total number of 2,680 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 5.3m.
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Handshake: Top Influencers

❑ The top influencers  for this content were mainly leading media news websites.

❑ Most of the top influencers on Twitter were individuals.
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Handshake: Sentiment Ratio

❑ Most of the sentiments on handshake were negative. 
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Handshake: Sentiment Ratio

Sample positive posts Sample negative posts
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Referendum: Mentions

❑ There are total number of 861 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 12.4m.
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Referendum: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on twitter were individuals. 
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Referendum: Sentiment Ratio

❑ The content on referendum was mostly positive.  
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Referendum: Sentiment Ratio

Sample positive posts Sample negative posts
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2022: Mentions

❑ There are total number of 794 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 3.1 million.
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2022: Top Influencers

❑ The top influencers  for this content were media news websites.

❑ Most of the influencers on twitter were individuals. 
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2022: Sentiment Ratio

❑ The content was predominantly negative.  
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2022: Sentiment Ratio

Sample positive posts Sample negative posts
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Tangatanga: Mentions

❑ There are total number of 7,183 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 5.1 million
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Tangatanga: Top Influencers

❑ The top influencers  for this content were from Twitter.

❑ Most of the influencers on twitter were individuals. 
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Tangatanga: Sentiment Ratio

❑ The content was predominantly negative.  
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Tangatanga: Sentiment Ratio

Sample positive posts Sample negative posts

93



Kieleweke: Mentions

❑ There are a total number of 1,899 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2.1million.
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Kieleweke: Top Influencers

❑ The top influencers  for this content were from Twitter.

❑ Most of the influencers on twitter were individuals. 
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Kieleweke: Sentiment Ratio

❑ The content was mostly negative.  
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Kieleweke: Sentiment Ratio

Sample positive posts Sample negative posts
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Elections: Mentions

❑ There are total number of 1,619 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 9.6 million.
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Elections: Top Influencers

❑ The top influencers  for this content were from media sources.

❑ Most of the influencers on Twitter were individuals. 
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Elections: Sentiment Ratio

❑ The content was mostly neutral.  
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Elections: Sentiment Ratio

Sample positive posts Sample negative posts
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Devolution: mentions

❑ There are total number of 1,084 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 2.9million.
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Devolution: Top Influencers

❑ The top influencers  for this content were web sources.

❑ Most of the influencers on twitter were individuals. 
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Devolution: Sentiment Ratio

❑ The content was predominantly positive.
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Devolution: Sentiment Ratio

Sample positive posts Sample negative posts
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Corruption/ Ufisadi: Mentions

❑ There are total number of 2,779 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 9.1m.
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Corruption: Top Influencers

❑ The top influencers  for this content were web sources.

❑ Most of the influencers on twitter were individuals. 
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Corruption: Sentiment Ratio

❑ The content was predominantly negative throughout the period.  

108



Corruption: Sentiment Ratio

Sample positive posts Sample negative posts
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Youth Unemployment: Mentions

❑ There are total number of 529 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 446k.
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Youth Unemployment: Top Influencers

❑ The top influencers  for this content were from Twitter.

❑ Most of the influencers on Twitter were individuals. 

111



Youth Unemployment: Sentiment Ratio

❑ The content was predominantly negative throughout the period.  
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Youth Unemployment: Sentiment Ratio

Sample positive posts Sample negative posts
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Unemployment: Mentions

❑ There are total number of 1,183 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.5million.
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Unemployment: Top Influencers

❑ The top influencers  for this content were media web sources.

❑ Most of the influencers on Twitter were individuals. 
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Unemployment: Sentiment Ratio

❑ The content was predominantly negative throughout the period.  
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Unemployment: Sentiment Ratio

Sample positive posts Sample negative posts

117



Jobs: Mentions

❑ There are total number of 3,292 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 9.8m.
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Jobs: Top Influencers

❑ The top influencers  for this content were websources.

❑ Most of the influencers on twitter were job sites. 
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Jobs: Sentiment Ratio

❑ The content was predominantly positive throughout the period.  
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Jobs: Sentiment Ratio

Sample positive posts Sample negative posts
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Tribalism/ Ukabila: Mentions

❑ There are total number of 1,092 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.8M.
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Tribalism: Top Influencers

❑ The top influencers  for this content were from media news sources and Twitter.

❑ Most of the influencers on twitter were individuals. 
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Tribalism: Sentiment Ratio

❑ The content was predominantly negative.  
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Tribalism: Sentiment Ratio

Sample positive posts Sample negative posts

125



Food Security: Mentions

❑ There are total number of 1,095 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.1million.
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Food Security: Top Influencers

❑ The top influencers  for this content were media news.

❑ Most of the influencers on twitter were individuals. 
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Food Security: Sentiment Ratio

❑ The content was predominantly neutral.  
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Food security: Sentiment Ratio

Sample positive posts Sample negative posts

129



Big Four Agenda: Mentions

❑ There are total number of 603 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 916k.
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Big Four Agenda: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on Twitter were individuals. 
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Big Four Agenda: Sentiment Ratio

❑ The content was predominantly positive throughout the period.  
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Big Four Agenda: Sentiment Ratio

Sample positive posts Sample negative posts

133



Affordable housing: Mentions

❑ There are total number of 62 mentions for this theme with majority of them from web sources.

❑ The total number of impressions was 81k.
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Affordable housing: Top Influencers

❑ The top influencers  for this content were media news sources.
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Affordable housing: Sentiment Ratio

❑ The content was predominantly positive.

136



Affordable housing: Sentiment Ratio

Sample positive posts Sample negative posts
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Manufacturing: Mentions

❑ There are total number of 1,198 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.1 million.
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Manufacturing: Top Influencers

❑ The top influencers  for this content were media news sources.

❑ Most of the influencers on twitter were individuals. 
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Manufacturing: Sentiment Ratio

❑ The content was predominantly neutral.
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Manufacturing: Sentiment Ratio

Sample positive posts Sample negative posts
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Universal Health coverage: Mentions

❑ There are total number of 364 mentions for this theme with majority of them from Twitter.

❑ The total number of impressions was 1.4 m.
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Universal Health Coverage: Top Influencers

❑ The top influencers  for this content were from media news sources.

❑ Most of the influencers on twitter were individuals. 
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Universal Health Coverage: Sentiment Ratio

❑ The content was mostly positive.  
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Universal Health Coverage: Sentiment Ratio

Sample positive posts Sample negative posts

145



The End
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